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SEM Overview

SEM CTR, MoM SEM Clicks, MoM SEM Impressions, MoM

7.5% 4,925 66,231

221% 2 49% 2504

SEM - Clicks by AdGroup SEM KPls
70,383 clicks

2023-Mar
2023-Feb
2023-Jan

2022-Dec

Things to Do Things to Do 2022-Nov
Events Sacramento .
Clicks: 2,055 Sacramento Clicks: 409 2022-Oct

Clicks: 1,475 2022-Sep

2022-Aug
2022-ul
2022-Jun
2022-May
2022-Apr
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In March 2023, the Events and Things to Do pages for Rancho Cordova and Sacramento were the top performers with
Events Sacramento outperforming with 2,055 clicks. Our Click Through Rate was similar to February with 7.4% and a
Month over month increase of 4-5% in our clicks and impressions. Compared to last year, our KPI outperformed with
over 10k more impressions.
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Social Media Stats

30,000 2,500

27,291 3,001

Page Fans ' Followers

In March 2023, our social media statistics saw maintained levels with Facebook and Instagram seeing a slight increase
and Twitter hovering at a maintained follower count around 2,800.




Website Traffic

Source: Google Analytics

Sessions New Users Pageviews

24,815 | 21,759 33,715
»79% | »85% »61%

KPls, Top 10 Pages Organic Sessions, YTD (Compared to Last 3 Years)

O Previous year 1 year ago 2 years ago 3 years ago
/where-to-stay/ 4,937 5,336 4,243

/things-to-do/

/meetings-groups/ 97%
/events/

/taking-it-in/ 92%
/ 61%

/food-drink/breweries-distilleries/barrel-district- 949%
passport/

/browse 86%
/events/annual-events-holidays/

o . . 4,090
/events/righting-a-wrong-japanese-americans- 61% 3,208 3,852 3,648 ' 3,521
wwii-saturdays-at-the-macc/ ' , 2843 3073

2,073 2267
1,967 1,700

1620 13m0l 12650 1337 1,307

Aug Sep

In March 2023, our website traffic saw a significant increase across the board, with over 24k in sessions, over 21k in
new users, and over 31k in page views with each category seeing over a 50% increase year over year. Additionally,
our sessions, new users, and page views all saw a 1k-3k increase over January and February. Our where to stay,
things to do, meeting groups, events, and taking it in pages came in our top 5 with food-drink/breweries-
distilleries/barrel-district-passport/, righting a wrong at the MACC, and our annual events filling the rest of our top ten.
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Visitation Overview

Source: Near

Top 5 DMAs

San Francisco-Oakland-San Joéi 29%

Los Angeles, CA [9%

Fresno-Visalia, CA | 5%

Reno, NV ' 5%

Chico-Redding, CA [4%
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Hotel & Lodging Overview

RevPAR OCCUPANCY RATE ADR

YoY, Source: 5TR Yo¥, Source: 5TR Yo¥, Source: 5TR

$79.74 v -2% 71% v -1% $112.27 v -1%

Short-Term Rental KPIs (Source: Key Data) Hotel Lodging KPIs (Source: Smith Travel Research)
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