
In February 2023, the Events and Things to Do ad groups were the top performers with over 1,700 clicks each, 

outperforming last month. Our Click Through Rate saw a 21% increase month over month, our clicks saw a month over 

month increase of 22% and our impressions saw a month over month increase of 1%. Additionally, compared to our 

year over year, our impressions also saw a significant 10k increase. 



In February 2023, our social media statistics saw maintained levels. With Facebook and Instagram continuing to see a 

steady increase in new followers. 



In February 2023, our website traffic saw a significant increase across the board, with over 23k in sessions, over 20k 

in new users, and over 31k in page views with each category seeing over a 50% increase. Additionally, our sessions, 

new users, and page views all saw a 1k-2k increase over January. Our where to stay, things to do, events, meeting-

groups, and taking it in pages came in our top 5 with food-drink/breweries-distilleries/barrel-district-passport/, righting 

a wrong at the MACC, and annual events pages filling the rest of our top ten. 
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